HAJI

VIHTennexTyasnbHbIN Kyo «4TO? I'ﬂe’? Korﬂa”P»

17 nioHs Bnepsble B MoHako, B Hotel de Paris, npoluna vrpa uHten-
neKTyanbHoro kiyba «4to? [pe? Korga?», mposen kotopyto bopnc
Kptok. [MpoTnB Tenesputenei BbICTYNWAM TpU KOMaHObl: cOop-
Has npaBuTenbCTBa MOHaKo BO rnase ¢ AHpu PrccopoM, coopHas
PYCCKOS3bIYHBIX YKUTENEN KHSXKECTBA U OKPECTHOCTEN «J1a3ypHbI
Geper» n komaHga ot The Reference & Business Intelligence Club
«EBpona», kak 1 crnegyeT 13 HasBaHVs, cobpaHHas 13 NpeacTaBu-
Tenen HeCKOMbKMX FOCYAapCTB. 3HAKOMbIN FrOM0C BedyLLEero nocne
KOPOTKOrO LLYT/IMBOrO MPUBETCTBUS 0ObsBUN: «BHIMaHMe, NepBbIi
payHa». 3aBepTesncsa BOMHOK, 1 POCKOLLHbIA 3as1 Salle Empire 3amep
B OXMAaHuM nepBoro Bonpoca. Mrpa B MOHaKO HEMHOMO OTM-
Yanacb Mo cBOeMy opmaTty OT TEeneBM3MOHHOMO BapuaHTa. Bce
TPY KOMaHObl MO oYepeny CaduMCb 3a KPyribld CTOS, CMeHsS
Opyr Oopyra nocne Kaxaoro HempaBwibHOrO oTBeTa. CrneupnasnibHo
Onst (ppaHKos3bIMHBIX UMPOKOB Obl1 0becrneYeH nocnefoBaTeslb-

Hbli MepeBof, 6e3yrnpeyHO OCYLLECTBMEHHbIN MapTHEPOM Bevepa

Enunsaseton JToBepuHr (Monaco Translations).

JlereHpapHyto nrpy NpeacTasnsn He Tonpko Bopuc Kptok, HO 1 opgyH
M3 CamblX W3BECTHbIX N YCMELHbIX KanuTaHoB Anekcen BavHos.
OH BHUMATENBHO Credun 3a BCEM MPOMCXOAVBLLMM 3a MMPOBbIM
CTOJIOM, BEA VIMEHHO Ha ero nneyu Obina BO3/10KeHa 0653aHHOCTb
BbIGpaTh y4LLEro Nrpoka.

B Hadasie B cyeTe NoBem Tenesputenn, Ho yxxe K cepenHe Bedepa
nrpa ctana BblpaBHVBATLCS. B UTOre, 3HATOKM BCE »Xe ofepan
noGepy, XoTa [aioCb STO UM He O4eHb Sierko. Ha HanbonbLuee YMcio
BOMPOCOB MPaBWIbHO OTBETUIA KOMaHaa «EBponar, oHa >xe mpu-
Hecna pelatolLiee o4ko. Mpu cyete 5:5 kanuTtaH KomaHap!l Asamar

PaxMoB, [OKTOpaHT XKEHEBCKOro YHUBEPCUTETA, PUCKHYJT BbICKa-
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3aTb CBOK BEPCUIO, XOTS MPWCYTCTBOBaBLUMI B 3ane [puropuin
'ycenbHVKOB BO Bpems «[ oMol Kiyba» npefnaran gpyron OTBeT.
[oragka KanuTaHa, OCeHMBLLAas ero B NMOCNeAHMIn MOMEHT, OKasa-
nack BEpHOWM. 3a 3Ty CMENOCTb M CMOCOBHOCTb ObICTPO HaxOAauUTb
PELLIEHNS B CTPECCOBOV CUTyaLmM OH noay4mnn «CepebpsHyro CoBy»
13 pyk Anekcesa bavHosa.

He ctout 3abbiBaTh: «HT10? Ae? Korga?» - urpa komasgHas, ycnex
B KOTOPOW BO MHOMOM 3aBWUCUT OT TOrO, Kako MMEHHO COCTaB
YHYaCTHMKOB OKa3asicsa 3a CTOIOM. «EBpona» Bblna cobpaHa no nHm-
umatmee The Reference & Business Intelligence Club (RBIC). Momumo
Y>KE Ha3BaHHOIO KarnuTaHa B Hell urpanu: CTydeHTKa 13 XKeHeBbl
TatbsaHa SApeukas, npeanpuHimartens 13 MyxxaHa Oner HacobuH,
uHaHCUCT 13 XKeneBbl SMub Barpamibl, 6aHkMp 13 JloHOoHa
AnekcaHgpa doH 3aybep, a Takke npegnpuHiuMaTens 13 Munana
Onecsa benosga.

Irpa B MoHako npoxoapna B pamkax hectnans [[aCTPOHOMUHECKIX
CE30HOB, a MOTOMY YYaCTHUKOB W 3puUTenent »Oano He TONbKO
VNHTENNEKTyanbHOE HacnaxXaeHVe, HO U MPUSTHbIE NErKMe 3aKyCKU.
MepBbIn onbIT NpoBeneHus «41o? ae? Korpa?» 3a npegenamv npu-
BbIYHbIX MHTEPbEPOB HecKy4HOro caga npoLlen C SBHbIM YCIEXOM.
OcTaeTcs HaOesaTbCsl, YTO OpraHM3aTopbl BbINOMHAT obellaHne n
cOenatoT Mrpbl HOBOW XOPOLLIEV TpaaMLMEN KHKeCTBa.
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Cnega Ha (oto Asavat Paximos ¢ “CepeOpsHoit CoBoit
“The Reference & Business Intelligence Club” co cBoeit komaroi

anmTapHoro Knyba. Crpaga -
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