VIHTennexkTyaribHbIN Kyd «HT10? [ ne”? Koroa?»

17 nioHs Bnepsble B MoHako, B Hotel de Paris, mpolunia vrpa nHten-
NeKTyanbHOro knyba «4to? Foe? Korga?», npoBen koTopyto bopuc
Kptok. MpoTnB Tenesputenei BbICTYNWAM TpU KOMaHObl: cOop-
Hasi NpaBuTeNbcTBa MOHaKO BO rnaee ¢ AHpu PUccopoM, coopHast
PYCCKOSI3bIHYHBIX YXTENEN KHSPKECTBA N OKPECTHOCTEN «J1a3ypHbIi
Geper» n komaHga ot The Reference & Business Intelligence Club
«EBpona», kak 1 crnefdyeT 13 HasBaHVs, cobpaHHas 13 NpeacTaBu-
Tenen HeCKOMbKMX FOCYAapCTB. 3HAaKOMbIM FOM0C BedyLLEro nocne
KOPOTKOrO LLYT/IMBOrO MPUBETCTBUS 0ObsiBUN: «BHIMaHNe, NepBbIi
payHa». 3aBepTencsa BOMHOK, 1 POCKOLUHbIA 3as1 Salle Empire 3amep
B OXMOaHWM nepBoro Borpoca. Mrpa B MoHako HEMHOro OT/v-
Yanacb Mo CBOeMy (opmaTty OT TEeNeBM3MOHHOMO BapuaHTa. Bce
TPY KOMaHObl MO oYepeny CaaunChb 3a KPyriblA CTOS, CMeHsS
Opyr Opyra nocse Kaxkaoro HenpaeuibHOro oteeta. CrneuyiasibHo
Ons (PpaHKos3bIMHBIX UMPOKOB Obl1 0becrneYeH mnocnefoBaTesib-
HbIl NMepeBod, 6e3ynpeyHO OCYLLECTBEHHBIM MAPTHEPOM Bevepa
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3aTb CBOK BEPCMIO, XOTA MPUCYTCTBOBABLLUMI B 3asie [puropuii

['ycensHVKOB BO Bpems «[ oMol Kiyba» npefnaran gpyron OTBeT.
[oragka kanuTtaHa, 0CeHVBLIas ero B NOCAedHUIA MOMEHT, OKasa-

Enunsaetoi JToBepuHr (Monaco Translations).
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Nack BEPHOM. 3a 3Ty CMENOCTb U CMOCOBHOCTL BbICTPO HaXOAUTh
peLLEeHNs B CTPECCOBOM CUTyaLmm OH nony4nn «CepedbpsiHyto CoBy»
13 pyk Anekcest BavHosa.

He ctout 3abbiBaTh: «4710? [Oe? Korpa?» - urpa KomMaHaHas, ycnex
B KOTOPOW BO MHOrOM 3aBWUCUT OT TOrO, KakO/ WMMEHHO COCTaB
y4aCTHMKOB OKasasics 3a CTosoM. «EBpona» Bblna cobpaHa no MHK-
umatee The Reference & Business Intelligence Club (RBIC). Momumo
Y>KE Ha3BaHHOIO KarnuTaHa B Hell uUrpanm: CTydeHTKa 13 >KeHeBbl
TatbsHa Apeukas, npegnpuHumMatens 13 Myxana Oner HacobuH,
vHaHcKCT 13 XKeHesbl OMUNb Balpamibl, 6aHknp 13 JloHaoHa
AnekcaHgpa hoH 3aybep, a Takke npegnpuHuMaTens 13 Munana
Onecs benosa.

VIrpa B MoHako npoxoamnna B pamkax ectnsans [aCTpOHOMUYECKIX
CE30HOB, a MOTOMY YYaCTHMKOB W 3pUTENEen KO0 He TOSbKO
VHTENNEKTYaNbHOE HaCNaXaEHVE, HO U MPUSTHBIE JTEKME 3aKyCKU.
MepBbln oNbIT NpoBeaeHVst «410? 'ne? Korpa?» 3a npegenamm npu-
BbIYHbIX NHTEPLEPOB HECKYYHOro cafa Mpowes C SBHbIM YCIEXOM.
OcTaeTcs HapesTbCsl, YTO OpraHv3aTopb! BbIMOMHAT obellaHune 1
COenaroT Urpbl HOBOW XOPOLLIEN TPaONLMEN KHSPKECTBA.
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JlereHpapHyto 1rpy NpeacTaBnsn He ToNbko boprc Kptok, HO 1 ogyH
N3 CaMbIX W3BECTHbIX 1 YCMELUHbIX KanuTaHoB AJiekcen BnvHOoB.
OH BHUMATENBHO Cnednn 3a BCEM MPOUCXOOVBLUMM 3a WMPOBbLIM
CTOJIOM, Belb MEHHO Ha ero nneyn Oblia BO3/10XKeHa 0053aHHOCTb
BbIOpATh Nly4yLLIEro Urpoka.

B Hayane B cyeTe NoBem TENE3PUTENM, HO YXKE K CepeVHe Bevepa
nrpa ctana BbIPaBHMBATLCA. B 1UTOre, 3HATOKM BCE »Ke Ofepxau
nobefy, XoTs AaI0Ch 3TO UM He O4eHb JIerko. Ha Havbonbluee Y1icno
BOMPOCOB MPaBWIbHO OTBETUNA KOMaHaa «EBpona», oHa ke npu-

Hecna pelatollee o4ko. Mpu cyete 5:5 kanutaH KomMandbl A3zamar

Cnesa Ha (oto Asamar Paximos ¢ “CepebpsHoit coBoit” anuTapHoro knyba. Crpasa -
“The Reference & Business Intelligence Club” co cBoeit komaroi

PaxrMoB, OOKTOpaHT XKEHEBCKOro YHMBEPCUTETA, PUCKHYJST BbiCKa-
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